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Taking your site to the next level




Overview

e Thinking strategically
e (ultivating a strong brand narrative

 Delivering a more personalised

user experience



Thinking
strategically

about your site




Apathy is the enemy!
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Design is not just about making things pretty — it’s about
problem solving, and having a dialogue with your customer

ASK YOURSELF

Who are we as a brand? How should | communicate with them?
What makes us unique? How do we want them to feel about us?
Who are my customers? What are their potential concerns when

purchasing from us?
Why should they care about us?



Our favorite tools

® Google Analytics (search data)

® Website order history

® Customer support (particularly chat history if it exists)
® Screen capture or heat mapping tools (e.g. Hotjar etc)

® Customer surveys (SurveyMonkey etc)

("}: SurveyMonkey-



Collate the data

Who are they?

® How do they communicate?

® What are their needs / concerns?

® What stage of the purchasing

life-cycle are they at?

® How can we get them engaged?



WIREFRAMES

The

blue-
prints

for your

site
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New Collection:
The Ocean Waves

LOGO

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do

eiusmod tempor incididunt.
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@ New Collection:
The Ocean Waves

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt.

CONSIDERED, 2018

SHOP NOW
Home
Beauty &
Wellness
Fashion
Experience

Be inspired by a

collection of artisans,
designers and brands
with a social & ethical

commitment.

Beauty &

Wellness

SHOP NOW

Fashion Experience

Be inspired by a collection of artisans, designers and brands

FASHION RANGE

Featured Collection

with a social & ethical commitment.

@ HEADER

@ PROMO HERO BANNER

@ FEATURED CATEGORIES

@ BRAND MESSAGE

@ FEATURED COLLECTION
WITH FEATURED
PRODUCTS SLIDER
(IMAGES CHANGE TO
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HOME

¥ 35%
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remember the ¥ 15%

sales funnel

PRODUCT DETAIL
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Global express shipping

STATE OP ESCAPE .

Featured

BHOP NOW

Escaps to1e Escape 1ate Guise tote Bag
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== You are your adventures, within and far. Arm Ak ey (s o &t e g i i
yourself with spontaneity. Equip yourself with
possibilities. And escape to a life well lived.

Petite
ating beauty in utility

'Wa are Tha crastars af tha oniganal necorens 101 bag, made
m Sydnay, Australia, Designed 1o nounsh your anists soul,

Ingpite your imagination and sdveniures, The perect travel
COMPBNion 83 you explora naar and 1as,

STATE OF ESCAPE, 2018

Beyond the horizon

DeratesteEcaps

Cantact  Product care  Shepping  Retumns & exchanges  T&C's

stateofescape.com

Stay in touch

GO
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manningcartell.com.au

MANNING CARTELL, 2018



Cultivating a strong brand narrative




Amazon’s growing
influence

® 50% of all online orders in the US take place on Amazon
® With regards to women’s fashion it’s 42%

® Amazon is set to overtake Macy’s to be the largest seller

of clothing to Americans this year

amazon



€€ In order to be irreplaceable one
must always be different.

Coco Chanel



STATE OF ESCAPE

Branding is an idea, set of
beliefs or a philosophy

to which your business
seeks to align itself with.




Your branding should
define...

® What your business stands for
® The wording and tone you use
®  Pricing

® Colours and layout

® Packaging

® Even your voicemail message

DEUS EX MACHINA, 2017




Consider

Why should people care?

What truly separates you from your from

your competitors?
What do you do better than anyone else?

What don’t you stand for?

Don’t be afraid to be niche

Be opinionated

Take a stand

Support a global or local cause

Communicate your narrative



People prefer to buy from people not brands




= SHOP ABOUT LORKBOOK W A N D E R E R S CONTACT
TRAVEL CO. |

The
importance
of great
photograph

FREE SHIPPI

CARRY BAGS

Lorem Ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy
eirmod tempor invidunt ut labore et dolore magna allguyam erat, sed diam

voluptua. At vero eos et accusam et Justo duo dolores et ea rebum.

SHOP NOW »



Delivering

a more
personalised
user experience



Gartner predicts that digital businesses
leveraging personalisation will be able to
increase their profits by 15%

by 2020




Customer segmentation

CAN INCLUDE

Gender Trend-setters (latest collections)

Women shopping for him / Men shopping for her Churn (haven't purchased for a while)
Bargain hunters (sale/discounts) Browsers (high sessions / low purchases)
Category based (accessories) Hesitant buyer (abandoned cart)

Location (state, domestic, international) VIPs (high LTV)



Data collection;
Explicit &

Implicit




EXPLICIT DATA

Questionnaire on sign up

thread.com



Viva 11011dX3



Viva 11011dX3



IMPLICIT DATA

Weather / Location

very.co.uk



IMPLICIT DATA

Gender-based navigation

asos.com



IMPLICIT DATA

Context specific offers



Merchandising search & product listings sort order



etonshirts.com

Merchandising upsells



shethinx.co

Basket
analysis
based
upsells



Personalised abandoned carts



Surprise & delight




Personalise content based on interest



Wrapping up: e Thinking strategically
It’s all about

e (ultivating a strong brand narrative

relevance

e Delivering a more personalised

user experience




DOWNLOAD THE SLIDES

processcreative.com.au/fashionexposed




Thank you!

Andy Homan andy@processcreative.com.au

Process Creative WWWw.processcreative.com.au



